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Sources: 

NCTA, Directory of Program Services, Cable Developments 2004, at 43-206. 
COLUMBIA JOURNALISM REVIEW, http://www.cjr.org/tools/owners/timew~er.asp (visited July 20,2004). 
American Cable Association Comments at 10, 12. 
Comcast Comments at 24-28; Reply Comments at 11. 
Time Wamer Co., http:/lwww.timewamer.com (visited Sept. 14,2004). 
Cartoon Network, http://www.schedule.cartoonnetwork.com (visited Sept. 20, 2004). 
Liberty Media Corporation, Liberty Media and Comcast Complete Exchange of Liberty Shares for 

Comcast, Comcast Agrees to Purchase TechTV (press release), March 25,2004. 
New York Times, http://www.nytco.com/subsites/nyttv/aboutdtc.htd (visited Dec. 16,2004). 
Cable, COMM. DAILY, July 26,2004, at 6. 
Discovery Communications, THE WASHINGTON POST, Nov. 15,2004, at E2. 

Programming Assets and Approximately $545 Million (press release), July 28,2004. 
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TABLE C-2 

National Video Programming Services 
Not Affiliated With a Cable MSO 
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Encore Love Stones 
Encore Mystery 
Encore True Stones 

Encore WAM! America’s Youth Network 

Cine Latino Jun-94 

Jd-94 
Jul-94 
Sep-94 
sep-94 

IEncore Action 

Encore Westerns 
ESPN 
ESPN Classic 

I sep-94 I 

Jul-94 
sep-79 
Mav-95 
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ESPN2 Oct-93 
ESPN HD Mar43 
ESPNEWS Nov-96 
EWTN: Global Catholic Network Aug-81 
Familyland Television Network Nov-99 
Family Net May-00 
Filipino Channel (ABS-CBN) Feb-98 
Fine Living Mar-02 

lix Aug-92 

Hallmark Movie Channel Jan-04 

“ E T  sep-01 

HDNET Movies Jan-03 
Health TV Channel Apr-03 

Here! TV Oct-04 

History Channel Jan-95 
History Channel en Espatiol May-04 
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Showtime Next Mar-01 
Showtime Showcase Jul-0 1 
Showtime Too 2001 
Showtime Women Mar-01 
SiTV Feb-04 
Skyview World Media 1992 

I 

S I Networks I May-03 
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CHI (Music First) Jan-85 
VHl (Classic) May-00 

vH1 Soul Aug-98 
VHl Country Aug-98 
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Note: 

* The National Cable Satellite Corporation (C-SPAN) derives 97 percent of its revenues from affiliate 
fees (i.e.,  subscriber fees 6om MVPDs). The remaining three percent is provided by various investments. 
Affiliates have no ownership or program control interests in C-SPAN. 

Sources: 

NCTA, Directory of Cable Networks, Cable Developments 2004, at 43-206. 
COLUMBIA JOURNALISM REVIEW, http://www.cjr.orgltools/owners/timewamer.asp (visited July 20, 2004). 
American Cable Association at 10, 12. 
Disney Comments at 2,3. 
DIRECTV Comments, Exhibit E. 
Fox Comments, Attachment A. 
Viacom Comments at 4-5. 
Nl3C Universal, http://www.nbcuni.com/AboutNBC_Universal/Company~Ove~iew/oveMewO2.sht~ 

(visited Dec. 16, 2004). 
Univision Communications Inc., http:l/www.univision.netlcorplen/mp.jsp (visited Dec. 16,2004). 
TuTv, http://tutv.tv/tutv/en/our company.jsp (visited Dec. 16,2004). 
Liberty Media Corporation, Liberty Media Coporation Completes Spin Off  of Liberty 

Hustler TV, http:/hustlertv.com (visited Sept. 27,2004) 
Imaginasian TV, http://www.iatv/press.php (visited Sept. 27,2004) 
Cable, COMM. DAILY, Oct. 7,2004, at 14. 
Cable, COMM. DAILY,NOV. 18,2004, at 13. 

Medidnternafional, Inc. (press release), June 7,2004. 
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ABC Family 
ACNTV (America’s Collectibles Network) 
Action Max 
AlT (A6ican Independent Television) 
American Movie Classics (AMC) 

TABLE C-3 

National Video Programming Services 
Aftiliated With a Media Entity* 

Disney 

Time Warner 
. 

Cablevision 

&E ( A r t s  & Entertainment) I Disney, NBC-Universal, Hearst 

- .  
BET Jazz: The Jazz Channel 
Biography Channel 
Black Family Channel (formerly MBC Network) 
Black STARZ! 

Viacom 
Disney, NBC-Universal, Hearst 

Liberty Media 

Viacom 

bloomberg Television 

B Mania 
Boomerang Time Warner 

Boston Kids & Family TV 
Bravo NBC-Universal 

IBET Hip Hop 

Bridges TV 
Buzztime Entertainment 

Canal 24 Horn 
Cartoon Network Time Warner 
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De Pelicula 

De Pelicula Classic0 

CCTV4 (China Central Television) 

Univision 
Univision 

Crime Channel 
c-SPAN** 
C-SPAN2** 

c-SPAN3 * * 

Deep Dish TV 
Destiny Channel 

Discovery Channel Cox, Advance Newhouse, 
Liberty Media 

Discovery En Espailol Cox, Advance Newhouse, 
Liberty Media 

Discovery Health Channel Cox, Advance Newhouse, 
Liberty Media 

CSTV (College Sports Television) 
I 

CTI Zhon Tian Channel (formerly Power TV Zhon Tian 
Channel) 
Daystar Television Network I Davstar Television 
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ESPNEWS 
EWTN: Global Catholic Network 

Cox, Advance Newhouse, 

Disney, Hearst 

Familyland Television Network 

Family Net 

Filipino Channel (ABS-CBN) 
Fine Living E.W. Scripps 

SStarMax Time Warner 

FITTV Cox, Advance Newhouse 
Flix Viacom 

Food Network E.W. Scripps 
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HDNET Movies 
Health TV Channel 

Here! TV 
History Channel Disney, NEE-Universal, 

ox Movie Channel 

History Channel en Espaiiol 
Hearst 

Disney, NBC-Universal 
Hearst 
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I 

Home & Garden Television (HGTV) 
Home Shopping Network 
Horse Racing TV 

E.W. Scripps 

I 

Hot Net 
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- - 

Ritmoson Latino 
Russian Television Network of America (RTN) 
Rx Channel 
Saigon Broadcasting Network 

I 
RAI International I 

Univision 

I 

Rang-A-Rang 

Science Channel Cox, Advance Newhouse 

Shop at Home 
Shop NBC 

Short TV 
Showtime 
Showtime Beyond 
Showtime PPV (formerlv Showtime Event Television, 

E.W. Scripps 
NBC-Universal 

Viacom 
Viacom 
Viacom 

I 
SCOLA 

SET) 
Showtime Extreme 
Showtime Family Zone 

Showtime Next 
Showtime Showcase 

Viacom 
Viacom 
Viacom 
Viacom 

Showtime Too 
Showtime Women 

SiTV 

Viacom 

Viacom 

I 
Skwiew World Media 

Sorpressa 

SoapNet 

Source Suite 

Speed Channel 

IS 1 Networks 

Disney 
Insight Communications 

Fox 

I 

Spice 2 
Spike TV Viacom 

Sportsman Channel 
Starz! Liberty Media 
Starz! Cinema Liberty Media 
Starz! Family Liberty Media 

Ispice 1 I 
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Starz! Kids 

Stan! On Demand 
Starz! Super Pack (13 movie channels) 
Starz! Theater 

Liberty Media 
Liberty Media 
Liberty Media 
Liberty Media 

Sun Tv 
Sundance Channel Viacom 

SUr 

TBN (Trinity Broadcasting Network) 

TBN Enlace USA 
TBS Time Warner 
Telefe Intemacional 

Trinity Broadcasting Network 
Trinity Broadcasting Network 

~ 

Telefutura Univision 
Telehit Univision 
Telemundo NBC-Universal 
Telemundo Intemacional NBC-Universal 

The Erotic Network (TeN) 

TeN BLOX 
TeN Blue 

TeN Clios 

TeN on Demand 7 

I 
Tennis Channel 
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Travel Channel Cox, Advance Newhouse 

Univision nivision 
Utilisima Satelitel 
USA Network NBC-Universal 

VHl (Music First) Viacom 

VH1 (Classic) Viacom 
VHl Soul Viacom 

VHI Country Viacom 
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Vivid TV 
VTV: Varsity Television 

VTV On Demand 

WE Cablevision 
Weather Channel Landmark Communications 
Weatherscan Landmark Communications 
WGN Tribune Company 
Wisdom Television 
WMAX Time Warner 

Word Network 
Worship Network 

ZEE TV 

VH Uno 
Video Rola 

Note: 

* Media entity is defined as a cable operator, broadcast network, or broadcast television station licensee. 
Liberty Media programming interests are also listed due to its ownership in News Corp. (Fox). 
** The National Cable Satellite Corporation (C-SPAN) derives 97 percent of its revenues from affiliate 
fees (Le., subscriber fees from MVPDs). The remaining three percent is provided by various investments. 
Affiliates have no ownership or program control interests in C-SPAN. 

Sources: 

See Sources Tables C-1 and (2-2. 
FCC, Broadcast Radio and Television Electronic Filing System, http://svartifossZ.fcc.gov/cgi-bid 

Paxson Communications, http://www.pax.tv/about/ (visited Dec. 16,2004). 
Daystar Television Network, http://www.daystar.com/about.htm (visited Dec. 16,2004). 

ws.exc/prod/cdbs/pubacc/prod/cdbsqa.htm. 
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TABLE C-4 

Regional Video Programming Services 
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Sources: 

NCTA, Regional Cable Networks, Cable Developments 2004, at 207-242. 
Comcast Comments at 28. 
Fox Comments, Attachment A. 
Mass Media Notes, COMM. DAILY, Feb. 3. 2004, at 10. 
stormy Weather, CABLEFAX DAILY, OCt. 15,2004, at 2. 
http://www.cjr.org/tools.owners (visited July 20, 2004) 
http://www.~eeep.com/money/business (visited Oct. 29,2004) 
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TABLE C-5 

Planned Programming Services 
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Senior Citizens Television Network 2004 

I Simulation Channel I 2005 I 

Theater Channel 

Tickets On Demand (The Ticket Channel) 

Tourist Channel 

U.S. Military Television Network 
Vegas Channel 
Voy Network 

Wine Network TV 
World Cinema 

I Sundance Documentary Channel I TBA I 
TBA 

2005 

2005 
2004 

2005 
TBA 

2004 

TBA 

Sources: 

NCTA, Planned Services, Cable Developments 2004, at 247-274. 
An Unfunny Thing Happened on the Way to New Orleans, CABLEFAX DAILY, May 3,2004 at 2-3. 
Cable, COMM. DAILY, Aug. 11,2004, at 9; Aug. 23,2004, at 7, Sept.l4,2004, at 11. 
ESPN to Launch coliege Net, BROADCASTING & CABLE TV FAX, Sept. 8,2003, at 3. 
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TABLE C-6 

Top 20 Programming Services by Subscribership 

Note: 

* - In addition to cable systems, other MVPDs such as DBS (direct broadcast satellite) systems, 
wireless cable (or MMDS) systems, PCOs (private cable operators or SMATV) services, and 
HSD (home satellite dish) program providers may distribute these signals. Subscriber figures 
may include these non-cable services. 
** - The National Cable Satellite Corporation (C-SPAN) derives 97 percent of its revenues from 
affiliate fees (Le., subscriber fees from MVPDs). The remaining three percent is provided by 
various investments. 

Sources: 

NCTA, Top 20 Cable Networks, Cable Developments 2004, at 3940. 
Disney Reply Comments at 2; Fox Comments, Attachment A; Viacom Comments at 4,5. 

147 



Federal Communications Commission FCC 05-13 

TABLE C-7 

Top 15 Programming Services by Prime Time Rating 

13 

14 

Nickelodeon Viacom 

USA Network NBC Universal 

Nick At Nite Viacom 

Disney Disney 

ESPN Disney, Hearst 

Toon Disney Disney 

Lifetime Disney, Hearst 

Fox News Channel Fox 

TBS Time Warner 

MTV Viacom 

FX Fox 

History Channel 

, Discovery Channel 

Disney, Hearst, NBC Universal 

Cox, Advance Newhouse, Liberty Media 

A&E Disney, Hearst, NBC Universal 

Sources: 

Kagan World Media, Day Part Ratings Averages, Prime Time (May), CABLE PROGRAM INVESTOR, J d y  
16, 2004, at 6. 
Disney Reply Comments at 2. 
Fox Comments, Attachment A. 
Viacom Comments at 4, 5.  
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SEPARATE STATEMENT OF 
CHAIRMAN MICHAEL K. POWELL 

Re: Annual Assessment of the Status of Competition in the Market for the Delivery of Video 
Programming 

As evidenced by this year’s Report, at the forefront of the digital migration taking root in every 
sector of the communications landscape and bringing vast benefits to Americans across the country, 
stands the television industry. Whether one focuses on distribution or programming, today’s video 
marketplace is the most competitive and diverse in our nation’s history. The good news for the viewing 
public does not, however, end here. The continued proliferation of emerging broadband digital platforms. 
and services promise a future of more competition, diversity, localism and personalization in the video 
marketplace. 

The past decade has brought great change to the video distribution marketplace. A blip on the 
radar screen ten years ago, direct broadcast satellite (DBS) now serves one in four pay television 
subscribers. Almost every household in the country can enjoy video programming from a multitude of 
providers including over-the-air local broadcasters, one cable operator (and in several communities a 
cable over-builder) and at least two DBS providers. 

The analog systems of yesteryear are giving way to digital platforms, as over 1,400 broadcast 
stations are broadcasting in digital, and almost all cable systems and DBS providers deliver some or all 
video programming digitally. The digital migration in the video distribution market is also bringing new 
players into the market. The major incumbent local exchange carriers have announced plans to offer 
video service over new, fiber-based distribution platforms. Broadcasters such as Emmis and USDTV are 
leveraging their digital assets to offer low-cost pay-television services to several communities across the 
country. Continuing advances in broadband Internet speeds and compression technologies are allowing 
thousands of channels to emerge on the Internet, offering streaming video to millions of PCs at both home 
and work. Finally, this next year promises to bring more video to mobile devices, offering the public the 
ability to get their news, information and entertainment anywhere, anytime. 

The power of digital video services and technologies to enhance consumers’ ability to enjoy and 
participate in the video marketplace is greater than ever and only increasing. Personal video recorders 
continue to flood the marketplace, making the viewer, not the executive, the programmer. This year 
promises advances in long-awaited interactive television services, giving the public more control over 
their viewing experiences. Even more important, individuals are using video and the Internet to be active 
programmer-some creating their own documentaries or entertainment programs and finding 
distribution on the Internet. Most exciting in this area may be the proliferation of Vblogs-the evolution 
of web logs is now going video. 

We stand at a remarkable time in the development of the video marketplace. A time at which we 
can say with great confidence that the monopolies of the past have given way to the most competitive 
video marketplace at any point in history; yet continuing developments in the video marketplace will 
ensure that today is also the least competitive the marketplace will ever be. A bevy of new platforms, 
services, devices and programming options promise infinite new choices for Americans in the days, 
months and years to come. 
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JOINT STATEMENT OF 
COMMISSIONERS MICHAEL J. COPPS AND JONATHAN S. ADELSTEIN 

CONCURRING 

Re: Implementation of Section 3 of the Cable Television Consumer Protection and Competition Act of 
1992; Statistical Report on Average Rates for Basic Service Cable Programming Service and 
Equipment 

Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming 

In Sections 623(k) and 628(g), Congress charged the Commission with reporting annually on 
cable rates and on the status of competition in the market for the delivery of video programming. As the 
government’s expert agency, Congress expected the Commission to gather comprehensive data and 
subject it to in-depth analysis in these reports. Unfortunately, in these reports, the Commission gathers 
less than adequate data and conducts less analysis than it did even a few years ago. At a time of 
significant increases in rates year after year, Congress and consumers deserve a better effort from the 
FCC. 

We took issue with our Report on cable rates last year because we believed the analysis was 
insufficient. At that time, the Commission recognized the report’s shortcomings, noting that “in several 
previous surveys, we included an econometric analysis of the survey results.’’ The Commission further 
stated its “plan to resume the econometric analysis in subsequent reports.” Yet, this year, the 
Commission again fails to conduct this analysis which in the past has provided information on specific 
factors that influence rate increases and the extent of that influence. Moreover, the Commission once 
again did not audit any of its results, notwithstanding problems with our methodology disclosed in a 
recent report from the General Accounting Office. 

We remain concerned that this year’s competition report continues to serve mainly as a recitation 
of the record rather than providing an in-depth analysis of the status of competition. As with last year’s 
version, this report fails to examine adequately the circumstances that distinguish those places where 
competition is occurring and those where it is not, and to evaluate barriers to greater competition. And it 
fails to consider sufficiently many of the important issues raised in the Notice, such as the impact of 
increasing vertical and horizontal consolidation of our media. In sum, the report seldom delves beneath 
the surface. 

In part, the fault lies with the limited data we received in response to our notices. But it is also 
incumbent on the Commission to undertake a pro-active and comprehensive information-gathering effort 
and then to commit the resources necessary to analyze the data. 

We recognize that there have been some positive steps in these reports in response to previous 
criticisms. For example, we are pleased that we have at long last begun to analyze what is happening in 
other countries. In addition, we are also pleased that we have added a separate section that focuses 
specifically on video program distribution in rural areas. In future years, we would like to see us build on 
the discussions here. 

Finally, notwithstanding the concerns we have expressed with our reports, none of our comments 
should take away from the large investments that have been made by those that deliver video 
programming. Nor do our concerns with the reports diminish the benefits American consumers receive as 
new services are deployed. These investments and services come not only from existing participants in 
the market but also from telephone companies and others that are expanding their efforts to deliver video 
programming. But these reports serve as the factual foundation for many Commission decisions as well 
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as providing Congress with statutorily-mandated information that can inform the national policy debate. 
We have an obligation to do more to gather accurate and complete data as well as provide the information 
and analysis that Congress required. 
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